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The retail sector supports and sustains economies

Moves Engages Powers
Travel & Freight Consumers & Merchants Manufscturing & Services

RETAIL

America’s largest industry sector
connects America’s economy

Grows Drives
Agriculture & Farming i Research & Innovation
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You May Be Interested

> Retail is the largest private sector employer in the U.S.

» The retail industry supports 1 in 4 U.S. jobs

» Retail's GDP in 2009 accounted for 20% of U.S. GDP

» Retailers account for 11.9 percent of all business establishments in the U.S.
» Retail is Main Street America - 95% of All retailers operate just one location

» Retail fuels innovation — technology investments are the second largest expenditure
behind inventory, gives customers new ways to shop with apps, websites, social media
and inventing today’s ‘must-have’ products

> Retail provides consumer value often meeting individuals needs and preferences with
loyalty programs, group buying, localized coupon offers and transparent price
comparison

» Retailers add to quality of life by helping Americans stretch their budgets by offering
private labels or generic products

Source: The National Retail Federation
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In Mississippi

Retail Establishments — 33,952

Direct Retail Employment — 250,378

Total Retail Employment Impact — 346,632
Direct Retail Labor Income ($Mil) - $5,993
Total Labor Income Impact ($Mil) - $9,777
Direct Retail GDP ($Mil) - $9,211

Total Impact GDP ($Mil) - $15,952

YVVVVVYVYY

n Mississippi:
Retail directly and indirectly supports 1 in 4 jobs
18% of MS GDP is comprised of retail

Retail directly/indirectly generates 17% of labor
income

Retail supports 348,632 jobs in our state

Source: National Retail Federation
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Retail Business Barometer
» What are the experts predicting Holiday 20117

« International Council of Shopping Centers
— Modest gain, 3.0 %, November and December
— Based upon standard measures of
» GAFO Sales Index
» Chain Store Sales Index
= |CSC Shopping Center Sales Index
 National Retail Federation
— Will release its forecast early October
e ShopperTrak
— Modest increase will impact sales by an estimated 3%
— Foot traffic count metric
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Chart 2

REt ai I er : S P e rfo rmance ICSC Retail Chain Store Index (Less Wal-Mart)

January 1995 - Anoust 2011

Chart 1: U.S. Retail Chain Store Sales Segments '
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Mote: The current index i based on comparable store sales for about 30 major ref@ilers.
The index began in 1962 and also s available seasonally adpsed

Symbol Guide
TGT = Target Corp. JCP =].C. Penney
E55 =EKohl's COST = Costco
DDS = Dillard's LTD = Limited

August 2011 Sales
Comp-5tore Chain Store Sales Index  +4.6%  year/year Segments: Appanel (AFF), Deparmem Siore (DEFT), Discoumer (DISC), Dg (DRG],
Total-5tore Chain Store Sales Index  +7.0%  year/year Whalesale Cluts (WHOLE) and Fumitwe (FURM).
Permizrion it gravued fo quote from this repart with citariian. Comyrighs, 2000
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Customer engagement for effective results

» Engaging your customer where they make their connection
Technology: Smartphone Apps, social media, digital marketing

Value proposition: No longer about demographics. Its about consistency,
about adding value regardless of the price point

Your customer’s passion: Grassroots marketing

Your customer’s experience: The ‘placemaking’ basics of: how does it ook,
can | experience my neighbors here, does it feel right?
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http://www.google.com/imgres?imgurl=http://www.xconomy.com/wordpress/wp-content/images/2011/07/shopkick-logo.png&imgrefurl=http://www.xconomy.com/san-francisco/2011/07/11/shopkick-uses-the-sound-of-rewards-to-bring-smartphone-owners-into-bricks-and-mortar-stores/&usg=__WhSCRNm5kPO5Y6RpRl9KoOt8f1I=&h=126&w=304&sz=36&hl=en&start=13&zoom=1&tbnid=QBFg_GsjQc8LAM:&tbnh=48&tbnw=116&ei=Cj2CTpbWBsq3tweyzJz7AQ&prev=/search%3Fq%3Dshopkick%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.com/imgres?imgurl=http://vtasite.org/joomla/images/stories/facebook-logo.jpg&imgrefurl=http://www.vtasite.org/&usg=__VmR-uu7j3iGD-LaFK3JaLPmRaYM=&h=338&w=1125&sz=48&hl=en&start=4&zoom=1&tbnid=g_k0qbq5RW5JhM:&tbnh=45&tbnw=150&ei=oj2CTrOjKIijtgfCnJTnAQ&prev=/search%3Fq%3Dfacebook%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.com/imgres?imgurl=http://www.ideachampions.com/weblogs/Twitter-Logo.png&imgrefurl=http://www.ideachampions.com/weblogs/archives/2009/10/stop_beating_yo.shtml&usg=__BUjelRb1WIgC63mW2U03XH10cS8=&h=367&w=367&sz=142&hl=en&start=6&zoom=1&tbnid=z4vosMNPNlbTIM:&tbnh=122&tbnw=122&ei=uj2CTozvKNOBtgeX9MzcAQ&prev=/search%3Fq%3Dtwitter%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.com/imgres?imgurl=http://help.hover.com/wp-content/uploads/2010/06/foursquare_logo.jpg&imgrefurl=http://help.hover.com/2010/06/28/20-cools-uses-of-foursquare-gowalla/&usg=__wPIuZBti4CXg498rqQmHVJSongQ=&h=251&w=623&sz=109&hl=en&start=4&zoom=1&tbnid=Zs4nNm_bvU2SbM:&tbnh=55&tbnw=136&ei=1j2CTqPJHpO5tge5guX7AQ&prev=/search%3Fq%3Dfoursquare%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1

NRF Stores Top 100 (a few)

» Hot Retailers: Ascena Retail Group (formerly Dress Barn) — Fresh & Easy
Markets — hhgregg — Apple — H & M — Rue21 — Zumiez — Ulta — Brooks Brothers

Tractor Supply Co. — Urban Outfitters — Coach — Citi Trends — Sephora — Aldi
Vitamin Shoppe — Express — Limited — Tiffany — Hibbett Sports — Auto Zone

Gymboree — Kohl's — Ross — The Buckle — Perfumania — IKEA — Belk —
Chico’s — TIJMaxx — Cato — SonyStyle — ( for a complete list visit www.stores.org)

What 15 your * e proposition
Retall is Rediscovering the Gty
Omni-channel shopper

My Prefetence Share is the measure
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Simon’s message to retail partners

» We are excited to share with you our plans to invest well over $2 billion in
capital across our existing Mall, Mills and Premium Outlet portfolios over the
next several years. These projects include anchor additions, renovations, small
shop expansions and complete redevelopments.

» We are also upgrading the amenity package in select properties across our
portfolios by investing in soft seating areas, new children play area concepts,
holiday décor, upgraded landscaping, and restroom enhancements.

» The magnitude of our investment reflects the commitment we are making to
ensure the continued growth in the market position of our properties and our
collective success. Please keep in mind our capital investment program when

reviewing and making your capital plans.
SIMON more choices®
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Coming Soon to Northpark Mall or Ridgewood Court
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